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The agency was able to supply a list of retail locations (by address and postal code) and a set 
of target criteria that included high annual HHI and RRSP expenditures. AdWest’s GIS was used 
to integrate data from multiple sources and in various forms to create a one to one connection 
between the target audience and most appropriate newspaper. The result was a listing of 
publications defined in two ways;  by the retail locations captured in the coverage area and then by 
the value of the coverage area relative to the income and expenditure criteria.  

Geo-Targeting By Unveiling the Target Audience Using 
GIS Technology
Reports to understand duplication in coverage and identify the 
best media option
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For more information, or for help with your own project, please contact 
AdWest at info@adwest.ca


