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Using 10 of the approximately 10,000 available datasets, AdWest’s GIS application was used to 
match a list of client target criteria to newspaper coverage area.
In this case the target criteria included: married couples with children at home and married couples 
with no children at home.
A collection of linear population count data relative to the newspaper coverage area was supplied to 
the agency to expose the value (or lackthereof) for each newspaper coverage area.
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For more information, or for help with your own project, please contact 
AdWest at info@adwest.ca


