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Customer postal code data is collected at the time of purchase by a well-known national retailer. 
26,000 postal codes are supplied to AdWest to helping the agency identify a link between customer 
location and relevant community newspapers. 
Using GIS technology, all postal codes aggregated and totalled by physical newspaper coverage 
area. 
Within 24 hours, the agency had the ability to assess all 260+ member publications based on the 
number of purchases that were occurring from the postal codes within each coverage area. 

Geo-Targeting By Working with Customer Supplied Data
 Postal codes aggregated to total counts by coverage area
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For more information, or for help with your own project, please contact 
AdWest at info@adwest.ca


