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ABC Company, Standing Behind 
Canadian Farmers for 60 Years

Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore 
magna aliqua. Fusce ut placerat orci 
nulla pellentesque dignissim. Sagittis 
nisl rhoncus mattis rhoncus urna neque 
viverra justo. Aliquet risus feugiat in 
ante metus dictum at tempor. Congue 
quisque egestas diam in. Lobortis sceler-
isque fermentum dui faucibus in ornare 
quam. Hac habitasse platea dictumst 
quisque sagittis. Odio euismod lacinia 
at quis risus sed. Gravida quis blandit 
turpis cursus in hac. Suspendisse sed 
nisi lacus sed viverra tellus in hac. Nunc 
id cursus metus aliquam. Tristique et 
egestas quis ipsum suspendisse. Egestas 
diam in arcu cursus.

Turpis massa sed elementum tem-
pus egestas sed sed risus pretium. Sem 
integer vitae justo eget magna fermen-
tum iaculis eu non. Urna molestie at 
elementum eu facilisis sed odio morbi. 
Dignissim suspendisse in est ante in 
nibh mauris. Ornare massa eget egestas 
purus viverra accumsan in nisl. Ut eu 
sem integer vitae. Ac tincidunt vitae sem-
per quis lectus nulla at. Tincidunt dui 
ut ornare lectus sit amet est placerat. Fer-
mentum et sollicitudin ac orci phasellus 
egestas tellus rutrum tellus. Suspendisse 
faucibus interdum posuere lorem ipsum 
dolor. Neque viverra justo nec ultrices 
dui sapien eget mi. Vulputate mi sit 
amet mauris commodo quis. Aliquam id 
diam maecenas ultricies mi eget mauris 
pharetra et. At risus viverra adipiscing at 
in tellus integer. Amet purus gravida quis 
blandit. Amet consectetur adipiscing elit 
ut aliquam. Diam vulputate ut pharetra 
sit amet. Et malesuada fames ac turpis 
egestas maecenas. Suspendisse ultrices 

gravida dictum fusce ut placerat orci. 
Scelerisque purus semper eget duis at.

In aliquam sem fringilla ut morbi tin-
cidunt. Libero id faucibus nisl tincidunt 
eget nullam. Fringilla urna porttitor rhon-
cus dolor purus non. Urna duis conval-
lis convallis tellus id interdum. Turpis 
posuere. Suspendisse faucibus interdum 
posuere lorem ipsum dolor. Sit amet vo-
lutpat consequat mauris nunc. Libero id 
faucibus nisl tincidunt eget. Nulla portti-
tor massa id neque aliquam vestibulum 
morbi blandit. Quisque sagittis purus sit 
amet. Nisi est sit amet facilisis magna. 
Gravida cum sociis natoque penatibus 
et magnis dis. Sit amet mauris commodo 
quis imperdiet. Laoreet sit amet cursus 
sit amet dictum.

Sed euismod nisi porta lorem. Est 
pellentesque elit ullamcorper dignissim 
cras. Accumsan in nisl nisi scelerisque 
eu ultrices vitae. Et magnis dis parturient 
montes. Aenean et tortor at risus. Nunc 
mi ipsum faucibus vitae aliquet nec ul-
lamcorper. Enim sit amet venenatis urna 
cursus. Donec ac odio tempor orci dapi-
bus ultrices in iaculis. Auctor eu augue 
ut lectus arcu bibendum. Diam mae-
cenas sed enim ut sem viverra aliquet. 
Imperdiet massa tincidunt nunc pulvinar. 
Lacus luctus accumsan tortor posuere ac 
ut consequat. Magna fermentum iaculis 
eu non diam. Diam maecenas ultricies 
mi eget mauris pharetra et.

Ultrices mi tempus imperdiet nulla 
malesuada pellentesque elit eget. Sceler-

isque eleifend donec pretium vulputate 
sapien nec sagittis aliquam malesuada. 
Aliquet lectus proin nibh nisl condi-
mentum id venenatis. Tellus in metus 
vulputate eu scelerisque felis imperdiet. 
Lectus nulla at volutpat diam. Praesent 
tristique magna sit amet purus gravida. 
In arcu cursus euismod quis viverra nibh 
cras. Quis commodo odio aenean sed 
adipiscing. Massa tincidunt nunc pulvi-
nar sapien et ligula. Tristique senectus 
et netus et malesuada. Lobortis feugiat 
vivamus at augue. Ornare quam viverra 
orci sagittis eu volutpat odio facilisis 
mauris. Eget nulla facilisi etiam dignissim 
diam quis enim.

Rutrum tellus pellentesque eu tincid-
unt tortor aliquam nulla facilisi cras. Non 
curabitur gravida arcu ac. Risus nullam 
eget felis eget nunc lobortis. Eleifend 
quam adipiscing vitae proin sagittis nisl 
rhoncus mattis. Convallis a cras semper 
auctor. Orci dapibus ultrices in iaculis 
nunc sed augue lacus viverra. Magnis 
dis parturient montes nascetur ridiculus. 
Maecenas pharetra convallis posuere 
morbi leo urna. Amet facilisis magna 
etiam tempor orci eu. Sit amet risus 
nullam eget felis eget. Risus commodo 
viverra maecenas accumsan lacus vel. In 
arcu cursus euismod quis viverra nibh 
cras pulvinar.

Sed euismod nisi porta lorem. Est 
pellentesque elit ullamcorper dignissim 
cras. Accumsan in nisl nisi scelerisque 
eu ultrices vitae. Et magnis dis parturient 
montes. Aenean et tortor at risus. Nunc 
mi ipsum faucibus vitae aliquet nec ul-
cursus. Donec ac odio tempor orci dapi-
bus ultrices in iaculis. Auctor eu augue 
ut lectus arcu bibendum. Diam maece-
nas sed enim ut sem viverra aliquet. 

– PAID ADVERTISEMENT –

Planning for a pandemic is hard. 
PLANNING YOUR SPRING AGRICULTURE 

CAMPAIGN DOESN’T HAVE TO BE.

ABC Company, Helping You Manage Your 
Financial Health in Challenging Times

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed 
do eiusmod tempor incidid-
unt ut labore et dolore magna 
aliqua. Fusce ut placerat orci 
nulla pellentesque dignissim. 
Sagittis nisl rhoncus mattis 
rhoncus urna neque viverra 
justo. Aliquet risus feugiat in 
ante metus dictum at tempor. 
Congue quisque egestas diam 
in. Lobortis scelerisque fer-
mentum dui faucibus in ornare 
quam. Hac habitasse platea 
dictumst quisque sagittis. Odio 
euismod lacinia at quis risus 
sed. Gravida quis blandit turpis 
cursus in hac. Suspendisse sed 
nisi lacus sed viverra tellus in 
hac. Nunc id cursus metus ali-
quam. Tristique et egestas quis 
ipsum suspendisse. Egestas 
diam in arcu cursus.

Turpis massa sed elementum 

tempus egestas sed sed risus 
pretium. Sem integer vitae 
justo eget magna fermentum 
iaculis eu non. Urna molestie 
at elementum eu facilisis sed 
odio morbi. Dignissim sus-
pendisse in est ante in nibh 

mauris. Ornare massa eget 
semper eget duis at.

In aliquam sem fringilla 
ut morbi tincidunt. Libero id 
faucibus nisl tincidunt eget 
nullam. Fringilla urna portamet. 
Nisi est sit amet facilisis magna. 

Gravida cum sociis natoque 
penatibus et magnis dis. Sit 
amet mauris commodo quis 
imperdiet. Laoreet sit amet 
cursus sit amet dictum.

Sed euismod nisi porta 
lorem. Est pellentesque elit 
ullamcorper dignissim cras. Ac-
cumsan in nisl nisi scelerisque 
eu ultrices vitae. Et magnis dis 
parturient montes. Aenean et 
tortor at risus. Nunc mi ipsum 
faucibus vitae aliquet nec ul-
lamcorper. Enim sit amet ven-
enatis urna cursus. Donec ac 
odio tempor orci dapibus ultri-
ces in iaculis. Auctor eu augue 
ut lectus arcu bibendum. Diam 
maecenas sed enim ut sem vi-
verra aliquet. Imperdiet massa 
tincidunt nunc pulvinar. Lacus 
luctus accumsan tortor posuere 
ac ut consequat. Magna fer-
mentum iaculis eu non diam. 

Diam maecenas ultricies mi 
eget mauris pharetra et.

Rutrum tellus pellentesque 
eu tincidunt tortor aliquam 
nulla facilisi cras. Non curabitur 
gravida arcu ac. Risus nullam 
eget felis eget nunc lobortis. 
Eleifend quam adipiscing vitae 
proin sagittis nisl rhoncus 
mattis. Convallis a cras semper 
auctor. Orci dapibus ultrices in 
iaculis nunc sed augue lacus 
viverra. Magnis dis parturi-
ent montes nascetur ridiculus. 
Maecenas pharetra convallis 
posuere morbi leo urna. Amet 
facilisis magna etiam tempor 
orci eu. Sit amet risus nullam 
eget felis eget. Risus commodo 
viverra maecenas accum-
san lacus vel. In arcu cursus 
euismod quis viverra nibh cras 
pulvinar.

Asem viverra aliquet. 

– PAID ADVERTISEMENT –

Planning for a pandemic is hard. 
PLANNING YOUR NEXT AD  
CAMPAIGN DOESN’T HAVE TO BE.

BY RACHEL NARVEY
Staff Writer

After hearing administration project 
a 7.2-per-cent tax increase for 2023, St. 
Albert city council has directed staff to 
formulate options to bring the increase 
within the range of three to five per cent. 

During council on May 2, administra-
tion presented projections of the City’s 
municipal operating budget in the years 
2023 to 2025. According to the overview, 
around 86 per cent of the City’s budget 
goes to maintaining services. The City 
estimates that keeping  current service 
levels as they are will result in an annual 
tax increase of 7.2 per cent in 2023; 6.2 
per cent in 2024;  and 3.9 per cent in 
2025.

Suzanne Findlay, St. Albert’s interim 
manager of financial services, noted St. 
Albert has a high residential tax ratio, 
with only 20 per cent of the tax base 
composed of non-residential tax assess-
ment. Growing the latter half of the tax 
base will take time, Findlay said, adding 
that the City needs to consider long-term 
actions such as adjusting service levels in 
the interim.

In 2022, the City took measures to off-
set the tax increase by using $3 million 
in reserve and COVID-19 relief funding.

Findlay noted the forecasted tax 
increases don’t include any new busi-
ness cases that might be required as 
a result of future council decisions, or 
debt servicing or operational impacts 
associated with capital plans that have 
not yet been approved. Findlay said this 
is why the projected tax increase in 2025 
appears reduced. 

“The decisions made in 2023 and 

2024 will impact the 2025 tax increase,” 
Findlay said. 

In its budget projections, the City fac-
tored in three-per-cent annual inflation 
on contracted and general services, util-
ities, materials, and supplies. 

Coun. Mike Killick noted the three per 
cent figure seemed low. 

“How comfortable do we feel that that 
three per cent is going to materialize?” 
Killick asked. 

Kerry Hilts, interim chief administrative 
officer for St. Albert, said City adminis-
tration arriving at the figure “was not an 
easy determination.”

“Realistically it could be four, it could 
be five, given what’s been happening 
worldwide right now,” Hilts said. “We 
decided to come in at three per cent 
given more of a historical perspective, 
but it was not an easy determination.”

The projections also factor in two-
per-cent assessment growth (additional 
taxes generated by new properties), 
which is also a conservative figure, 
Diane McMordie, St. Albert’s director of 
finance, said in response to a question 
from Coun. Wes Brodhead.

Coun. Sheena Hughes argued the City 
is feeling the effects of the previous-
ly approved 1.5-per-cent increase each 
year designed to cover an underfunded 
repair, maintenance, and replacement 
(RMR) budget. 

“As I’ve said before,  that 1.5 was too 
aggressive,” Hughes said, noting the City 
is now in the midst of dealing with the 
compounded costs of COVID-19 recov-
ery and inflation rates. “The question we 
need to ask ourselves is how far do we 
want to push the RMR?”

Coun. Ken MacKay put forward a 

motion directing administration to aim 
for options within a three- to five-per-
cent window.

“This is not only our challenge, it’s 
going to be an ongoing challenge for 
many municipalities across Alberta,” 
MacKay said. 

“The challenge is for us is to continue 
to engage with the community and 
really figure out some of our core servi-
ces — what we need to do versus what 
would be nice to have.”

Coun. Shelley Biermanski said she 
would like to see administration come 
forward with a two-per-cent tax increase. 

“I think we have to keep it down at 
the normal tax increase that we’ve seen 
to keep the sanity of the population 
right now.”

Mayor Cathy Heron ultimately voted 
in support of MacKay’s motion, initially 
telling council she would be all right 

with options in the four- to five-per-cent 
range.

Heron added that she feels tax increas-
es in the past have been too low. 

“I don’t want to see this pushed to the 
next council,” Heron said. “When you 
don’t fund the City appropriately you’ve 
got problems, and RMR is a perfect 
example.”

She added that the City has spent 
“enough time looking under rocks,” and 
will need to find long-term solutions, as 
well as wean itself off of pots of money, 
such as the City’s stabilization reserve, 
which reached formerly unseen low 
levels in 2021. 

The motion directing administration  
to come forward with tax-increase scen-
arios in the range of three to five 
per cent passed 6-1, with Biermanski 
opposed.

rnarvey@stalbert.greatwest.ca

2023 could see 3-5% tax increase
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The city’s tax-increase projections for the coming years factor in three-per-cent inflation, 
and two per cent in additional growth from new properties, both conservative projec-
tions, City staff said.
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